
THE PROBLEM
We were meeting goals—10x while maximizing revenue, but
things were getting stagnant. We weren't seeing amazing
growth, so things were 'fine.'

THE RESULTS
In February 2022 compared to the prior month, we were able
to spend $14k at a 27k ROAS with an all-time high of $381k in
revenue! Sports Card Zone was nervous to keep increasing
budgets but we saw such a large increase in volume, and
they had the best month ever.
Sports Card Zone allowed us to have a more variable budget
after this which has done a number of things including
upgrading to Facebook and Amazon.

THE SOLUTION
We built out multiple new search campaigns using the
keywords planner—one with competitor terms, one with very
broad 'sports card' terms, and we segmented our
Performance Max campaign by sports versus all products.
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http://digitaladage.com/wp-content/uploads/2024/09/TSCZ_April-Motion_1x1_V1.mp4
http://digitaladage.com/wp-content/uploads/2024/09/TSCZ_May-New-Release_1x1_V1.mp4
http://digitaladage.com/wp-content/uploads/2024/09/TSCZ_MarchMotion_1x1_V2.mp4
http://digitaladage.com/wp-content/uploads/2024/09/TSCZ_September-21624654_1x1_V1.mp4

